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BUILDING	  	  ASSETS	  THROUGH	  INTEGRATED	  GRAPHIC	  TECHNOLOGY	  

BAIT	  stands	  for:	  

WE	  ARE	  IN	  THE	  MANUFACTURING	  AND	  PRODUCT	  DEVELOPMENT	  INDUSTRY	  SECTOR.	  

OUR	  CAREER	  PATHWAY	  IS	  INTEGRATED	  GRAPHIC	  TECHNOLOGY.	  	  
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• LEARN	  LEADERSHIP	  SKILLS	  

• GRADUATE	  READY	  FOR	  COLLEGE	  

• TAKE	  INVENTORY	  OF	  APTITUDE	  FOR	  
CAREER	  PATHWAYS	  

• RECOGNIZE	  RESOURCES	  AND	  
OPPORTUNITIES	  

• PRODUCE	  A	  PORTFOLIO	  

• 	  EARN	  CERTIFICATION	  OF	  COMPETENCIES	  

BAIT	  STUDENTS:	  
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BAIT	  SCHOOL/
COLLEGE	  

COLLABORATION	  
INTRODUCTION:	  
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CTE	  STANDARDS	  FOR	  INTEGRATED	  GRAPHIC	  TECHNOLOGY:	  

STRAND	  B1.0	  
STUDENTS	  UNDERSTAND	  THE	  APPLICATION	  OF	  BASIC	  INTEGRATED	  GRAPHIC	  DESIGN	  
PRINCIPLES	  TO	  ACHIEVE	  SPECIFIC	  GOALS.	  

STRAND	  B2.0	  
STUDENTS	  UNDERSTAND	  INTEGRATED	  GRAPHIC	  MULTIMEDIA	  FUNCTIONS	  AND	  
APPLICATIONS	  OF	  ELECTRONIC	  IMAGING	  SOFTWARE.	  

STRAND	  B3.0	  
STUDENTS	  UNDERSTAND	  CONTEMPORARY	  PHOTOGRAPHY	  AND	  IT’S	  APPLICATIONS	  IN	  
INTEGRATED	  GRAPHIC	  MULTIMEDIA	  PROCESSES	  AND	  SYSTEMS.	  

STRAND	  B4.0	  
STUDENTS	  UNDERSTAND	  CONTEMPORARY	  VIDEO	  PRODUCTION.	  

STRAND	  B5.0	  
STUDENTS	  UNDERSTAND	  INTEGRATED	  GRAPHIC	  MULTIMEDIA	  TECHNOLOGIES.	  BAIT	  ACADEMY	  h,p://baitacademy.org	  



	  PRINCIPLES	  OF	  BRANDING,	  FOUNDATION	  STANDARDS:	  
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	  CA	  VAPA	  STANDARDS:	  
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REQUIREMENTS	  FOR	  A	  CALIFORNIA	  PARTNERSHIP	  ACADEMY:	  
CURRICULUM	  	  
FOCUSED	  ON	  A	  CAREER	  THEME	  AND	  COORDINATED	  WITH	  RELATED	  ACADEMIC	  CLASSES	  

VOLUNTARY	  	  
STUDENT	  SELECTION	  PROCESS	  THAT	  IDENTIFIES	  INTERESTED	  NINTH	  GRADERS	  

TEAM	  OF	  TEACHERS	  	  
WHO	  WORK	  TOGETHER	  TO	  PLAN	  AND	  IMPLEMENT	  THE	  PROGRAM	  

MOTIVATIONAL	  ACTIVITIES	  	  
WITH	  PRIVATE	  SECTOR	  INVOLVEMENT	  TO	  ENCOURAGE	  ACADEMIC	  AND	  OCCUPATIONAL	  
PREPARATION,	  SUCH	  AS:	  INTEGRATED	  AND	  PROJECT-‐BASED	  CURRICULUM,	  MENTOR	  
PROGRAM,	  CLASSROOM	  SPEAKERS,	  FIELD	  TRIPS,	  AND	  EXPLORATION	  OF	  POSTSECONDARY	  
AND	  CAREER	  OPTIONS	  

WORKPLACE	  LEARNING	  OPPORTUNITIES	  
	  SUCH	  AS	  JOB	  SHADOWING,	  STUDENT	  INTERNSHIPS,	  AND	  WORK	  EXPERIENCE	  

BAIT	  ACADEMY	  h,p://baitacademy.org	  



MEET	  NEEDS	  OF	  SCHOOL	  +	  COMMUNITY	  
DEMOGRAPHICS	  FOR	  AREA	  

SUPPORT	  PROGRAMS	  AND	  PEOPLE	  WHO	  HAVE	  PASSION	  
SURVEY	  STUDENT	  DESIRED	  ELECTIVES	  

BUILD	  ASSETS	  WITHIN	  STUDENT	  BODY	  AND	  STAFF	  
FIND	  STATE	  AND	  LOCAL	  RESOURCES	  

IF	  WE	  TAKE	  OUR	  STRENGTHS	  AND	  BRIDGE	  THEM	  TO	  THE	  CPA	  
MODEL,	  WE	  ARE	  GIVEN	  A	  STRUCTURE	  TO	  IMPLEMENT	  CHANGES	  THAT	  

SUPPORT	  EXISTING	  PROGRAMS	  AND	  PEOPLE.	  
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BRANDING	  FOR	  SUCCESS	  
LOOK	  AT	  YOUR	  OWN	  COMMUNITY,	  WHAT	  ARE	  THE	  CHALLENGES	  THAT	  YOU	  FACE?	  
WHAT	  IMAGE	  DO	  YOUR	  STUDENTS	  HAVE	  OF	  THEMSELVES	  AND	  YOUR	  SCHOOL?	  	  

IN	  OUR	  CASE,	  STUDENTS	  WERE	  NOT	  LIVING	  UP	  TO	  THEIR	  CAPABILITIES.	  THEY	  WERE	  
SETTLING	  FOR	  MEDIOCRITY.	  	  OUR	  REPUTATION	  WAS	  NEGATIVE	  AND	  MANY	  STUDENTS	  WERE	  

FAILING	  AND	  DROPPING	  OUT.	  CREDIT	  RECOVERY	  LEFT	  NO	  ROOM	  FOR	  ELECTIVES.	  

TO	  CREATE	  A	  PARADIGM	  SHIFT:	  
WE	  CHANGED	  OUR	  SCHEDULE	  AND	  CREATED	  8	  BLOCKED	  CLASSES	  PER	  SEMESTER.	  
WE	  BROUGHT	  IN	  CLAY	  ROBERTS/SEARCH	  INSTITUTE	  TO	  BUILD	  OUR	  ASSETS.	  

TO	  PROMOTE	  COLLEGE	  CLASSES	  WE	  HELD	  THEM	  ON	  SITE	  WITH	  FAMILIAR	  TEACHERS.	  
WE	  IMPLEMENTED	  LINK	  CREW,	  WEBSITE	  SUCCESS	  STORIES,	  AND	  POSITIVE	  MESSAGES.	  
WE	  ARE	  BUILDING	  A	  MARKETING,	  SALES,	  AND	  SERVICE	  ACADEMY	  TO	  PROMOTE	  THE	  SCHOOL.	  
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OUR	  	  ASSET	  AND	  CAREER	  SKILL	  BUILDING	  
PROJECTS	  

•  ONLINE	  MAGAZINE	  	  
•  LUNCHTIME/	  FRIDAY	  DANCE	  DJ	  
•  BAITBOOTH	  PICTURES	  
•  SCHOOL	  WEBPAGE	  
•  YEARBOOK	  
•  SENIOR	  DVD	  
•  RECRUITMENT	  PRESENTATION	  
•  LINK	  CREW/	  PEER	  LEADERSHIP	  
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ASSETS	  ARE	  NOT	  A	  PROGRAM	  

THEY	  ARE	  A	  FRAMEWORK	  TO	  ENHANCE	  PROGRAMS.	  

THE	  DEVELOPMENTAL	  ASSETS	  ARE	  40	  COMMON	  SENSE,	  
POSITIVE	  EXPERIENCES	  AND	  QUALITIES	  THAT	  HELP	  INFLUENCE	  
CHOICES	  YOUNG	  PEOPLE	  MAKE	  AND	  HELP	  THEM	  BECOME	  

CARING,	  RESPONSIBLE	  ADULTS.	  

THE	  MORE	  ASSETS	  YOUNG	  PEOPLE	  EXPERIENCE,	  THE	  LESS	  LIKELY	  THEY	  ARE	  TO	  
ENGAGE	  IN	  A	  VARIETY	  OF	  HIGH-‐RISK	  BEHAVIORS	  AND	  THE	  MORE	  LIKELY	  
THEY	  ARE	  TO	  ENGAGE	  IN	  THRIVING	  BEHAVIORS.	  	  THEY	  ARE	  ALSO	  MORE	  

LIKELY	  TO	  BE	  SUCCESSFUL	  IN	  SCHOOL	  THESE	  KINDS	  OF	  RELATIONSHIPS	  HOLD	  
TRUE	  ACROSS	  ALL	  GROUPS	  OF	  YOUTH	  STUDIED,	  INCLUDING	  THOSE	  FROM	  
MANY	  RACIAL-‐ETHNIC	  BACKGROUNDS,	  COMMUNITIES	  OF	  ALL	  SIZES,	  AND	  

DIFFERENT	  SOCIOECONOMIC	  BACKGROUNDS.	  
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	  SEARCH	  INSTITUTE	  DEVELOPMENTAL	  ASSETS:	  
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THE	  TWO	  TYPES	  OF	  ASSETS	  

EXTERNAL-‐RELATIONSHIPS	  AND	  OPPORTUNITIES	  THAT	  YOUNG	  PEOPLE	  
EXPERIENCE	  IN	  THEIR	  FAMILIES,	  SCHOOLS,	  AND	  COMMUNITIES	  
–  SUPPORT	  
–  EMPOWERMENT	  

–  BOUNDARIES	  AND	  EXPECTATIONS	  
–  CONSTRUCTIVE	  USE	  OF	  TIME	  

INTERNAL-‐	  COMPETENCIES	  AND	  VALUES	  THAT	  YOUTH	  DEVELOP	  INTERNALLY	  TO	  
GUIDE	  BEHAVIORS	  AND	  CHOICES	  	  
–  COMMITMENT	  TO	  LEARNING	  

–  POSITIVE	  VALUES	  
–  SOCIAL	  COMPETENCIES	  

–  POSITIVE	  IDENTITY	   BAIT	  ACADEMY	  h,p://baitacademy.org	  



STUDENTS	  WHO	  HAVE	  ALL	  5	  OF	  THESE	  ASSETS	  ARE	  THREE	  
TIMES	  MORE	  LIKELY	  TO	  HAVE	  ACADEMIC	  SUCCESS	  	  

9.	  SERVICE	  TO	  OTHERS—YOUNG	  PERSON	  SERVES	  IN	  THE	  COMMUNITY	  ONE	  
HOUR	  OR	  MORE	  PER	  WEEK	  

17.	  CREATIVE	  ACTIVITIES—YOUNG	  PERSON	  SPENDS	  THREE	  OR	  MORE	  HOURS	  
PER	  WEEK	  IN	  LESSONS	  OR	  PRACTICE	  IN	  MUSIC,	  THEATER,	  OR	  OTHER	  ARTS.	  

18.	  YOUTH	  PROGRAMS—YOUNG	  PERSON	  SPENDS	  THREE	  OR	  MORE	  HOURS	  
PER	  WEEK	  IN	  SPORTS,	  CLUBS,	  OR	  ORGANIZATIONS	  

19.	  RELIGIOUS	  COMMUNITY—YOUNG	  PERSON	  SPENDS	  ONE	  OR	  MORE	  HOURS	  PER	  WEEK	  IN	  
ACTIVITIES	  IN	  A	  RELIGIOUS	  INSTITUTION.	  

25.	  READING	  FOR	  PLEASURE—YOUNG	  PERSON	  READS	  FOR	  PLEASURE	  THREE	  OR	  MORE	  
HOURS	  PER	  WEEK.	  
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STUDENTS	  WHO	  HAVE	  ALL	  5	  OF	  THESE	  ASSETS	  ARE	  TWICE	  AS	  
LIKELY	  TO	  HAVE	  ACADEMIC	  SUCCESS	  	  

15.	  POSITIVE	  PEER	  INFLUENCE—YOUNG	  PERSON’S	  BEST	  FRIENDS	  MODEL	  
RESPONSIBLE	  BEHAVIOR.	  

22.	  SCHOOL	  ENGAGEMENT—YOUNG	  PERSON	  IS	  ACTIVELY	  ENGAGED	  IN	  
LEARNING.	  

36.	  PEACEFUL	  CONFLICT	  RESOLUTION—YOUNG	  PERSON	  SEEKS	  TO	  RESOLVE	  
CONFLICT	  NONVIOLENTLY.	  

31.	  RESTRAINT—YOUNG	  PERSON	  BELIEVES	  IT	  IS	  IMPORTANT	  NOT	  TO	  BE	  SEXUALLY	  ACTIVE	  OR	  
TO	  USE	  ALCOHOL	  OR	  OTHER	  DRUGS.	  

20.	  TIME	  AT	  HOME—YOUNG	  PERSON	  IS	  OUT	  WITH	  FRIENDS	  “WITH	  NOTHING	  SPECIAL	  TO	  
DO”	  TWO	  OR	  FEWER	  NIGHTS	  PER	  WEEK	  	  
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The	  Role	  Leadership	  plays	  
In	  Building	  COMpassion	  in	  a	  California	  

Partnership	  Academy	  

OUR	  LEADERSHIP	  
MODEL	  IS	  CALLED	  
LINK	  CREW.	  

BAIT	  ACADEMY	  h,p://baitacademy.org	  



LEADERSHIP	  AND	  DEVELOPMENTAL	  ASSETS	  

EXTERNAL	  ASSETS:	  
5.	  	  CARING	  SCHOOL	  CLIMATE	  –	  SCHOOL	  PROVIDES	  A	  CARING	  AND	  ENCOURAGING	  ENVIRONMENT	  
8.	  	  YOUTH	  AS	  RESOURCES	  –	  YOUNG	  PEOPLE	  ARE	  GIVEN	  USEFUL	  ROLES	  IN	  THE	  COMMUNITY	  
9.	  	  SERVICE	  TO	  OTHERS	  –	  YOUNG	  PERSON	  SERVES	  IN	  THE	  COMMUNITY	  	  
18.	  YOUTH	  PROGRAMS	  –	  YOUNG	  PERSON	  SPENDS	  TIME	  IN	  AN	  ORGANIZATION	  AT	  SCHOOL	  

INTERNAL	  ASSETS:	  
22.	  SCHOOL	  ENGAGEMENT	  –	  YOUNG	  PERSON	  IS	  ACTIVELY	  ENGAGED	  IN	  LEARNING	  
24.	  BONDING	  TO	  SCHOOL	  –	  YOUNG	  PERSON	  CARES	  ABOUT	  HER	  OR	  HIS	  SCHOOL	  
26.	  CARING	  –	  YOUNG	  PERSON	  PLACES	  HIGH	  VALUE	  ON	  HELPING	  OTHER	  PEOPLE	  
30.	  RESPONSIBILITY	  –	  YOUNG	  PERSON	  ACCEPTS	  AND	  TAKES	  PERSONAL	  RESPONSIBILITY	  
32.	  PLANNING	  AND	  DECISION	  MAKING	  –	  YOUNG	  PERSON	  KNOWS	  HOW	  TO	  PLAN	  &	  MAKE	  CHOICES	  
33.	  INTERPERSONAL	  COMPETENCE	  –	  YOUNG	  PERSON	  HAS	  EMPATHY,	  SENSITIVITY,	  &	  FRIENDSHIP	  SKILLS	  
36.	  PEACEFUL	  CONFLICT	  RESOLUTION	  –	  YOUNG	  PERSON	  SEEKS	  TO	  RESOLVE	  CONFLICT	  NONVIOLENTLY	  

THROUGH	  PARTICIPATION	  IN	  LEADERSHIP,	  STUDENTS	  BUILD	  ASSETS	  FOR	  
THEMSELVES	  AND	  OTHERS:	  
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The	  21st	  century	  has	  brought	  many	  changes	  in	  the	  job	  
market.	  	  More	  than	  ¾	  of	  all	  jobs	  in	  the	  United	  States	  are	  
now	  in	  the	  service	  sector.	  	  Manual	  jobs	  and	  rouane	  tasks	  
have	  given	  way	  to	  interacave,	  non-‐rouane	  tasks—even	  in	  

many	  tradiaonal	  blue-‐collar	  occupaaons.	  	  

Students	  today	  will	  hold	  more	  cogniavely	  demanding	  jobs	  
than	  ever	  before.	  	  They	  will	  hold	  a	  greater	  number	  of	  jobs	  
as	  well,	  and	  many	  of	  those	  jobs	  are	  in	  fields	  that	  have	  yet	  to	  

be	  invented.	  
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TODAY’S	  STUDEN
T	  WILL	  

HOLD	  10-‐14	  JOB
S…	  

BEFORE	  THEIR	  38TH	  BIRTHDAY.	  

WE	  ARE	  PREPARING	  STUDENTS	  FOR	  JOBS	  AND	  
TECHNOLOGIES	  THAT	  DON’T	  YET	  EXIST…	  

TO	  SOLVE	  PROBLEMS	  WE	  DON’T	  EVEN	  KNOW	  ARE	  

PROBLEMS	  YET.	  
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	  CRITICAL	  THINKING	  AND	  PROBLEM	  SOLVING	  SKILLS	  
	  COMMUNICATION	  SKILLS	  

	  CREATIVITY	  AND	  INNOVATION	  SKILLS	  
	  TEAMWORK/COLLABORATION	  SKILLS	  

	  	  INFORMATION	  AND	  MEDIA	  LITERACY	  SKILLS	  
	  CONTEXTUAL	  LEARNING	  SKILLS	  

LEADERSHIP	  

ACCOUNTABILITY	  

ADAPTABILITY	  

PERSONAL	  PRODUCTIVITY	  

PERSONAL	  RESPONSIBILITY	  
PEOPLE	  SKILLS	  

SELF	  DIRECTION	  

SOCIAL	  RE
SPONSIB

ILITY	  
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AS	  AN	  APPLE	  SUPERVISOR	  REMARKED,	  “ANY	  EMPLOYEE	  WHO	  NEEDS	  
TO	  BE	  MANAGED	  IS	  NO	  LONGER	  EMPLOYABLE.”	  	  

IN	  ORDER	  TO	  BE	  CAREER	  READY,	  OUR	  STUDENTS	  MUST	  BUILD	  THESE	  
PORTABLE	  “SOFT”	  SKILLS	  THEY	  WILL	  NEED	  NO	  MATTER	  WHAT	  THEIR	  

FUTURE	  CAREER	  CHOICES	  BECAUSE…	  
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The	  Partnership	  for	  21st	  Century	  Skills,	  A	  NATIONAL	  
ORGANIZATION	  THAT	  ADVOCATES	  FOR	  THESE	  SKILLS,	  STRESSES	  THAT	  

EDUCATORS,	  “ENABLE	  STUDENTS	  TO	  LEARN	  IN	  RELEVANT,	  REAL	  WORLD	  
21ST	  CENTURY	  CONTEXTS	  (E.G.,	  THROUGH	  PROJECT-‐BASED	  OR	  OTHER	  
APPLIED	  WORK,”	  AND	  RECOMMENDS	  THAT	  THIS	  TAKE	  PLACE	  IN	  ALL	  

CORE	  SUBJECT	  CLASSROOMS.	  	  	  
IN	  ADDITION,	  THESE	  SKILLS	  CAN	  BE	  NATURALLY	  FOSTERED	  THROUGH	  

PARTICIPATION	  IN	  A	  LEADERSHIP	  CURRICULUM!	  

IN	  OUR	  SCHOOL’S	  BAIT	  ACADEMY,	  OUR	  LEADERSHIP	  CLASS	  UTILIZES	  
THE	  LINK	  CREW	  PROGRAM	  CURRICULUM	  MODEL	  

(WWW.BOOMERANGPROJECT.COM).	  	  
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IN	  THE	  LEADERSHIP	  CLASS,	  LEADERS	  ENGAGE	  IN	  LESSONS	  AND	  ACTIVITIES	  
DESIGNED	  TO	  BUILD	  THEIR	  SOFT	  SKILLS	  AND	  APPLY	  THOSE	  SKILLS	  WHILE	  

WORKING	  IN	  PROJECT	  GROUPS	  TO	  PLAN	  AND	  EXECUTE	  EVENTS.	  	  	  

CLASS	  OBJECTIVES	  

• TO	  EMPOWER	  ELEVENTH	  AND	  TWELFTH	  GRADE	  STUDENTS	  AS	  ROLE	  MODELS	  FOR	  FRESHMEN	  

• TO	  INCREASE	  ACADEMIC	  SUCCESS	  THROUGH	  SUPPORT	  OF	  PEERS	  

• TO	  DEVELOP	  LEADERSHIP	  SKILLS	  IN	  STUDENTS	  ON	  OUR	  CAMPUS	  

• TO	  ALLOW	  SUCCESSFUL	  OLDER	  STUDENTS	  TO	  PASS	  ON	  POSITIVE	  TRADITIONS	  TO	  YOUNGER	  STUDENTS	  
• TO	  EXPOSE	  STUDENTS	  TO	  A	  VARIETY	  OF	  INDIVIDUALS	  AT	  OUR	  SCHOOL	  IN	  POSITIVE	  SITUATIONS	  
• TO	  TEACH	  STUDENTS	  THAT	  BY	  WORKING	  TOGETHER	  THEY	  CAN	  BE	  SUCCESSFUL	  AND	  ENJOY	  ONE	  ANOTHER	  

• TO	  HELP	  CREATE	  A	  SUPPORTIVE	  AND	  POSITIVE	  ATMOSPHERE	  ON	  OUR	  CAMPUS	  	  

IT’S	  A	  WIN-‐WIN	  SITUATION	  FOR	  THE	  LEADERS,	  THE	  FRESHMEN,	  AND	  THE	  
SCHOOL!	  	  
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TEAMBU I LD ING 	  
IN T ERVENT ION 	  

CONF L I C T 	  R ESO LUT ION 	  
CONSENSUS 	  BU I LD ING 	  

GOAL 	   S E T T I NG 	  
PRO J EC T 	  P LANN ING 	  
T IME 	  MANAGEMENT 	  
EVA LUAT ION 	   S YST EMS 	  

L EADERSH I P 	  
CHARAC T ER I S T I C S 	  
L EADERSH I P 	   S T Y L E S 	  

L EV E L S 	  O F 	   L EADERSH I P 	  

PROB L EM 	  SO LV ING 	  
IN T ERP ERSONA L 	   SK I L L S 	  
I N TRAP ERSONA L 	   SK I L L S 	  
LARGE 	  & 	  SMAL L 	  GROUP 	  

PRES ENTAT IONS 	  
D I S CUS S ION 	   L EAD ING 	  

T ECHN IQUES 	  
C LA S SROOM 	  MANAGEMENT 	  
APPR EC I AT ING 	  D I V ERS E 	  

P ERS P EC T I V E S 	  
S P EAK ING 	   	  
L I S T EN ING 	  
WR I T I NG 	  

P ERSUAD ING 	  

LEADERSHIP/LINK	  CREW	  COURSE	  CURRICULUM	  INCLUDES:	  

BAIT	  ACADEMY	  h,p://baitacademy.org	  



Freshmen	  
Orientagon	  

BAIT	  ACADEMY	  h,p://baitacademy.org	  



PER	  1	   PER	  2	   PER	  3	   PER	  4	   PER	  5	   PER	  6	  

HONORS	  
ENGLISH	  11	  

ENGLISH	  11	   CONFERENCE	  

HISTORY	  11	   HONORS	  
HISTORY	  11	  

CONFERENCE	  

CONCENTRATOR	  
11	  

CONCENTRATOR	  
11	  

CONFERENCE	  

PER	  1	   PER	  2	   PER	  3	   PER	  4	   PER	  5	   PER	  6	  

HONORS	  
ENGLISH	  10	  

ENGLISH	  10	   CONFERENCE	  

HONORS	  
HISTORY	  10	  

HISTORY	  10	   CONFERENCE	  

INTRODUCTORY	  
CTE	  

INTRODUCTORY	  
CTE	  

CONFERENCE	  

BAIT	  ACADEMY	  h,p://baitacademy.org	  



10th	  Grade	  B.A.I.T.	  Team	  

Achieving	  the	  objecgve	  
Connecgons	  to	  standards	  and	  students	  

Making	  the	  collaboragon	  work	  
Student	  Work	  

BAIT	  ACADEMY	  h,p://baitacademy.org	  



10TH	  GRADE	  THEMES	  

ENGLISH	  

•  REVOLUTIONARY	  
IDEAS	  

•  THEME	  OF	  
PERSUASION	  
FOUND	  IN	  JULIUS	  
CAESAR	  AND	  
ANIMAL	  FARM	  

•  BECOMING	  A	  
RESPONSIBLE	  
MEMBER	  OF	  
SOCIETY	  

HISTORY	  

•  REVOLUTIONARY	  
IDEAS	  IN	  THE	  
FRENCH,	  ENGLISH	  
AND	  AMERICAN	  
REVOLUTIONS	  

•  POWERS	  OF	  
PERSUASION	  USED	  
BY	  WORLD	  LEADERS	  

•  ANCIENT	  GREECE	  
AND	  IDEAL	  BEAUTY	  

PHOTOGRAPHY	  

•  PRINCIPLES	  AND	  
TECHNIQUES	  OF	  
ART	  AND	  
PHOTOGRAPHY	  	  

•  POWERS	  OF	  
PERSUASION	  IN	  
PHOTOGRAPHY	  

•  ART’S	  
CONNECTION	  
PERSUASION	  
DURING	  TIMES	  OF	  
REVOLUTION	  

BAIT	  ACADEMY	  h,p://baitacademy.org	  



Power	  of	  Persuasion	  in	  Art	  

  MAKE	  A	  CONNECTION	  
BETWEEN	  THE	  LEADERS	  AND	  
LITERARY	  FIGURES	  STUDENTS	  
LEARN	  ABOUT	  IN	  10TH	  GRADE	  
CONNECTING	  CLASSES.	  

  	  EXAMINE	  HOW	  ART	  WAS	  
USED	  AS	  PROPAGANDA	  TO	  
EXPRESS	  REVOLUTIONARY	  
IDEAS	  AND	  TO	  PROMOTE	  

LEADERS.	  	  

Head	  of	  Emperor	  Augustus	  
Roman,	  25-‐1	  B.C.	  BAIT	  ACADEMY	  h,p://baitacademy.org	  



ART	  OF	  THE	  FRENCH	  REVOLUTION	  

  HOW	  DID	  ART	  CONTRIBUTE	  
TO	  THE	  FRENCH	  
REVOLUTION?	  

  HOW	  ART	  WAS	  USED	  AS	  
PROPAGANDA	  TO	  MOTIVATE	  
THE	  PEOPLE	  TO	  SUPPORT	  

THE	  CAUSE?	  
  HOW	  DO	  THE	  ELEMENTS	  OF	  

ART	  AND	  PRINCIPLES	  OF	  
DESIGN	  HELP	  TO	  EXPRESS	  
THE	  ARTIST’S	  MESSAGE?	  

	  	  Liberty	  Leading	  the	  People,	  Eugene	  Delacroix,	  1830	  

LIBERTY	  LEADING	  THE	  PEOPLE	  
EUGENE	  DELACROIX	  1830	  

BAIT	  ACADEMY	  h,p://baitacademy.org	  



HOW	  ARE	  WE	  AFFECTED	  BY	  PERSUASION	  AND	  
ADVERTISING?	  

•  ONCE	  LEARNING	  A	  BRIEF	  
HISTORY	  OF	  THE	  POWER	  OF	  
PERSUASION	  IN	  ART	  
HISTORY,	  STUDENTS	  
EXAMINED	  THE	  ADVERTING	  
MESSAGES	  THAT	  SURROUND	  
THEM	  DAILY.	  

•  STUDENTS	  LEARNED	  
ADVERTISING	  TERMS/
TECHNIQUES	  AND	  PRACTICED	  
IDENTIFYING	  THEM.	  	  

•  BANDWAGON	  

•  BIAS	  
•  CARD	  STACKING	  
•  AVANT	  GARDE	  
•  GLITTERING	  
GENERALITIES	  

•  FACTS	  AND	  FIGURES	  
•  MAGIC	  INGREDIENTS	  
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PERSUASIVE	  ADVERTISING	  TECHNIQUES	  

BAIT	  ACADEMY	  h,p://baitacademy.org	  



The	  Project	  Guidelines:	  

  To	  create	  a	  photograph	  that	  
uses	  the	  Power	  of	  
Persuasion	  in	  Advergsing	  to	  
“Sell	  the	  School.”	  

  Select	  one	  of	  the	  advergsing	  
techniques	  learned,	  and	  
create	  a	  photograph	  that	  
promotes	  the	  school	  in	  a	  
posiave	  way.	  

  Use	  Photoshop	  to	  subtly	  
enhance	  the	  photo.	  

  Complete	  a	  wrimen	  
paragraph	  explaining	  the	  
advergsing	  technique	  used,	  
and	  how	  the	  power	  of	  
persuasion	  was	  applied.	  

BAIT	  ACADEMY	  h,p://baitacademy.org	  



B.A.I.T.	  OBJECTIVES	   10TH	  GRADE	  
ENGLISH-‐LANGUAGE	  
ARTS	  CONTENT	  
STANDARDS	  

10TH	  GRADE	  
HISTORY-‐SOCIAL	  
SCIENCE	  CONTENT	  

STANDARDS	  

VISUAL	  ARTS	  
CONTENT	  

STANDARDS	  GRADES	  
9-‐12	  

PROFICIENT	  

PROMOTE	  A	  POSITIVE	  
VIEW	  OF	  CANOGA	  PARK	  
HIGH	  SCHOOL	  TO	  THE	  

STUDENT	  BODY	  AND	  THE	  
COMMUNITY.	  

2.0	  READING	  
COMPREHENSION	  (FOCUS	  

ON	  INFORMATIONAL	  
MATERIALS.)	  

10.2	  	  STUDENTS	  
COMPARE	  AND	  
CONTRAST…	  

1.	  COMPARE	  MAJOR	  
IDEAS	  OF	  PHILOSOPHERS.	  

1.0	  ARTISTIC	  PERCEPTION	  
1.1,	  1.2	  	  

DEVELOP	  PERCEPTUAL	  
SKILLS…	  

TO	  CREATE	  AN	  
ADVERTISING	  PHOTO	  TO	  
BE	  USED	  IN	  A	  PORTFOLIO.	  	  

2.6	  COMPREHENSION	  
AND	  ANALYSIS	  OF	  
GRADE-‐LEVEL	  

APPROPRIATE	  TEXT	  

	  10.2	  USED	  TO	  EXAMINE	  
ART	  WORKS	  FROM	  THE	  
FRENCH	  REVOLUTION,	  
AND	  HOW	  THEY	  WERE	  
USED	  TO	  MOTIVE	  THE	  

PEOPLE	  

2.0	  CREATIVE	  
EXPRESSION	  
2.1,	  2.2,2.5	  

	  SKILLS,	  PROCESSES,	  
MATERIALS,	  AND	  TOOLS	  

WORK	  TOWARDS	  
CERTIFICATION	  

COMPETENCIES	  IN	  
PHOTOSHOP.	  

1.0	  WRITING	  STRATEGIES	  
1.1	  ORGANIZATION	  AND	  

FOCUS	  

10.2	  USED	  TO	  
UNDERSTAND	  HOW	  EARLY	  
ROMAN	  ART	  COULD	  BE	  

VIEWED	  AS	  A	  
PROPAGANDA	  PIECE.	  

4.0	  AESTHETIC	  VALUING	  
4.1	  DERIVE	  MEANING	  
4.5	  MAKE	  INFORMED	  

JUDGMENTS	  

BAIT	  ACADEMY	  h,p://baitacademy.org	  
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“SELLING	  YOUR	  SCHOOL”	  
STUDENT	  WORK	  
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:	  	  

ASSET	  BUILDING	  
DISCOVERY	  OF	  ASSETS	  
CAREER	  FIELDS	  THAT	  EXIST	  
KEYS	  TO	  SUCCESS	  (TIME	  MGMT.,	  PLANNING,	  ETC.)	  

CAREER	  TECHNICAL	  EDUCATION	  
PORTFOLIO	  ESTABLISHMENT	  
CITIZENSHIP	  

PROJECT	  BASED	  LEARNING	  	  	  	  	  
POSTERS,	  PSA’S	  
-‐CAREERS	  DO	  AND	  DON’T	  AT	  SCHOOL:	  
PILLARS	  OF	  SUCCESS	  
CAREER	  PATHWAYS	  	  &	  ETHICAL	  DECISION-‐MAKING	  
ETHICAL	  DECISION	  	  

FIELD	  TRIPS	  

GETTY	  MUSEUM	  

PIERCE-‐NEWSPAPER	  

C.S.U.N.-‐ART	  
GALLERY,	  WET	  

STUDIO	  	  

MOORPARK	  
COLLEGE-‐ZOO 

	  (PHOTOGRAPHY)	  

L.A.C.M.A.-‐PHOTO	  
EXHIBIT 

ASSEMBLIES 

CHARACTER	  
COUNTS, 

PRINTING	  MUSEUM	  

SPEAKERS,	  	  

ANIMATOR	  

CHARACTER	  
COUNTS	  

PHOTOGRAPHER	  

FINE	  ARTIST	  

PRINTER	  

WISH	  LIST	  

PRINT	  HOUSE	  

ANIMATION	  
HOUSE	  
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BRANDING	  OUR	  SCHOOL:	  TAKING	  RESPONSIBILITY	  
	  FOR	  OUR	  FUTURE	  

POWER	  OF	  PERSUASION:	  THEN	  AND	  NOW	  
OVER-‐ARCHING	  THEME:	  OUR	  ECONOMY	  AND	  HOW	  YOU	  FIT	  INTO	  IT.	  
EXAMINING	  THE	  U.S.	  STANDARD	  OF	  LIVING.	  WHERE	  DO	  YOU	  FIT	  IN?	  BAIT	  ACADEMY	  h,p://baitacademy.org	  



Grade	  10	   World	  History	   English	   CTE	  Photography	  

Theme:	  Power	  of	  
persuasion:	  then	  and	  
now	  

First	  8	  weeks-‐regular	  
curriculum	  ge	  in	  
historical	  point	  of	  view	  
vs.	  the	  new	  ideas	  of	  
today.	  	  

Persuasion-‐unit	  Locke,	  
Chavez,	  Margn	  Luther	  
King,	  Jr.	  

Advergsing-‐Photo	  
documentary	  of	  
Posigve	  contribugons	  
of	  the	  Hunters,	  
Negagve	  Press-‐What	  
is	  right	  about	  Canoga?	  

Theme:	  Expansion	  and	  
imperialism	  

Second	  4	  weeks-‐
regular	  curriculum	  
emphasis	  on	  
expansion	  and	  growth	  

Exposigon-‐Animal	  
Farm-‐Cigzenship	  

Posters,	  PSA’s	  Careers	  
do	  and	  don’t	  at	  
school:	  Pillars	  of	  
Success	  Career	  
Pathways	  	  &	  Ethical	  
decision-‐making	  

Theme:	  What	  does	  a	  
responsible	  society	  
tell	  its	  people	  about	  
war?	  

Last	  weeks	  of	  the	  
semester-‐WWI	  

Mulgple	  perspecgves	  
regarding	  war	  short	  
stories	  by	  Hemingway	  
and	  expository	  
readings	  

war-‐photojournalism	  
a	  journalisgc	  approach	  
to	  war-‐	  
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ASSET	  BUILDING	  
USING	  ASSETS	  TO	  ACHIEVE	  GOALS	  
RESOURCES/NETWORKS	  “IN	  THE	  NEIGHBORHOOD”	  
CAREERS	  THAT	  INTEREST	  ME	  

CAREER	  TECHNICAL	  EDUCATION	  
PORTFOLIO	  DEVELOPMENT	  
BEING	  A	  MENTOR	  

PROJECT	  BASED	  LEARNING	  
WEB	  WORK	  –	  ONLINE	  PUBLICATION	  
DOCUMENTING	  SUCCESS	  
HUNTER’S	  CALL	  ONLINE/WEBSITE	  HEART	  OF	  CANOGA	  
AWARDS	  CEREMONY	  

FIELD TRIPS 

PIERCE –
JOURNALISM , 

ROUNDUP  

PIERCE-RADIO 
STATION 

C.S.U.N.-PORT 
FOLIO REVIEW  

CSUN- RADIO 
STATION 

U.S.C.-JOURNALISM 
DAY 

HARMAN-TRIP TO 
PLANT 

ASSEMBLY 

CHARACTER COUNTS 

SPEAKERS,  

REPORTER/
JOURNALIST 

GRAPHIC 
DESIGNER 

INTERNET 
DESIGNER 

PODCASTER 

FIDM 
PORTFOLIOS 

WISH LIST/ 

RADIO STATION 

T.V. STATION 

BAIT	  ACADEMY	  h,p://baitacademy.org	  



BRANDING	  OUR	  SCHOOL:	  TAKING	  RESPONSIBILITY	  
	  FOR	  OUR	  FUTURE	  

POWER	  OF	  PERSUASION:	  THEN	  AND	  NOW	  
OVERARCHING	  THEME:	  SOCIAL	  INJUSTICE	  AND	  EQUALITY:	  

	  WHAT	  IS	  PROPAGANDA?	  BAIT	  ACADEMY	  h,p://baitacademy.org	  



GRADE	  11	   UNITED	  STATES	  HISTORY	   AMERICAN	  LITERATURE	   INTERNET	  PUBLISHING	  
PRINTMAKING	  

THEME:	  EQUALITY	  AND	  
JUSTICE	  

WEEKS	  1-‐4	  ON	  SYLLABUS	  
EQUALITY	  AND	  JUSTICE.	  
CREATED	  THIS	  NATION,	  
NOW	  LET’S	  MAKE	  IT	  
WORK..	  	  

CRUCIBLE,	  DECLARATION	  
OF	  INDEPENDENCE,	  
TWAIN	  &	  THOREAU-‐
CIVIL	  DISOBEDIENCE	  

ROBBIE	  CONAL,	  	  INSPIRED	  
“GUERRILLA	  CAMPAIGN	  OF	  
OPPOSITES”-‐	  DAYLIGHT	  
CAMPAIGN	  AND	  INTERNET	  
BASED	  SOCIAL	  “HAPPENING”	  
OF	  POSITIVE	  MESSAGES	  
ABOUT	  CANOGA.	  	  

IDENTIFY	  INJUSTICE	  AND	  
INEQUITY	  

WEEKS	  5-‐10	  ON	  
SYLLABUS	  IDENTIFYING	  
THE	  PROBLEMS	  OF	  
SOCIAL	  INJUSTICE.	  
IDENTIFY	  THE	  SOCIAL	  
WRONGS	  

HONORS-‐THE	  JUNGLE	  
REGULAR-‐	  A	  RAISIN	  IN	  
THE	  SUN	  

SOCIAL	  ISSUES-‐SCHOOL	  WIDE	  
AND	  COMMUNITY	  

HOW	  DO	  WE	  FIX	  SOCIAL	  
INJUSTICE?	  

WEEKS	  11-‐20	  ON	  
SYLLABUS	  
FIX	  THE	  SOCIAL	  
PROBLEMS	  AND	  
INJUSTICE;	  FINDING	  
SOLUTIONS.	  

GATSBY,	  POETRY-‐
HARLEM	  RENAISSANCE	  
POETS,	  I	  KNOW	  WHY	  
THE	  CAGED	  BIRD	  SINGS,	  
BLACK	  BOY,	  SHORT	  
STORY:	  SILK	  STOCKINGS	  	  

WEB	  WORK	  –	  ONLINE	  
PUBLICATION	  
DOCUMENTING	  RESOURCES	  
AND	  SUCCESS	  
HUNTER’S	  CALL	  ONLINE/
WEBSITE	  HEART	  OF	  CANOGA	  
AWARDS	  CEREMONY	  
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ASSET	  BUILDING	  
BECOMING	  AN	  ASSET	  FOR	  OTHERS	  
DEFINING	  YOUR	  SUCCESS	  MARKERS	  
SPECIFIC	  CAREERS	  (INTERVIEWS)	  

CAREER	  TECHNICAL	  EDUCATION	  
MOCK	  JOB	  INTERVIEW,	  COVER	  LETTER,	  RESUME	  
SENIOR	  PROJECT	  (PORTFOLIO)	  PRESENTATION	  
INTERNSHIP	  
GRADUATION	  

PROJECT	  BASED	  LEARNING	  
MULTIMEDIA	  STORYTELLING	  
ROAD	  TRIP	  NATION	  
PEER	  MENTORING	  
CONTINUE	  ONLINE	  PRODUCTION	  

FIELD	  TRIPS,	  	  

GRAMMY	  MUSEUM	  

CSUN	  T.V.	  STUDIO	  

PIERCE-‐MULTIMEDIA	  

U.C.L.A.	  

HARMAN	  –	  INTERN,	  
JOB	  SHADOW	  

ASSEMBLIES 

CHARACTER	  COUNTS,	   

ROAD	  TRIP	  NATION	  

SPEAKERS,	   

HEADHUNTER	  

VIDEOGRAPHER	  

DOCUMENTARY	  
CAMERAPERSON	  

PROGRAM	  ALUMNI	  

JOURNALIST	  

PUBLIC	  SPEAKER	  

WISH	  LIST-‐	  

TIME	  WARNER,	  AD	  
AGENCY 

BAIT	  ACADEMY	  h,p://baitacademy.org	  



BRANDING	  OUR	  SCHOOL:	  TAKING	  RESPONSIBILITY	  
	  FOR	  OUR	  FUTURE	  

POWER	  OF	  PERSUASION:	  THEN	  AND	  NOW	  
OVER-‐ARCHING	  THEME:	  OUR	  ECONOMY	  AND	  HOW	  YOU	  FIT	  INTO	  IT.	  	  	  
EXAMINING	  THE	  U.S.	  STANDARD	  OF	  LIVING.	  WHERE	  DO	  YOU	  FIT	  IN?	  

BAIT	  ACADEMY	  h,p://baitacademy.org	  



GRADE	  12	   ECONOMICS	   EXPOSITORY	  
COMPOSITION	  

FILM	  PRODUCTION	  
YEARBOOK	  

THEME:	  THE	  U.S.	  
STANDARD	  OF	  LIVING	  AND	  

YOU	  

CONSUMERISM,	  
ADVERTISING,	  SUPPLY	  AND	  

DEMAND-‐REGULAR	  
COURSE	  CONTENT	  	  	  

CONSUMERISM.	  	  

WEALTH	  GAUGED	  BY	  HOW	  
MUCH	  A	  COUNTRY	  

PRODUCES.	  	  

PRODUCTION	  AND	  
CONSUMPTION	  

PERSUASION-‐EXPO.	  
READER	  MODELS	  WILL	  BE	  
COVERED	  IN	  GIVEN	  ORDER	  
AND	  CURRICULUM	  	  WILL	  
BE	  WORKED	  TO	  MATCH.	  	  
FAST	  FOOD’S	  LINK	  TO	  

MONEY	  AND	  
ADVERTISING.	  KIDS	  ARE	  
HOOKED	  BY	  TOYS	  WITH	  

THEIR	  FOOD.	  

BARBARA	  KRUGER-‐	  
ADVERTISING	  AND	  

CONSUMERISM-‐	  DEVELOP	  
SIMILAR	  CAMPAIGN	  USING	  

THE	  
“I	  SHOP	  THEREFORE	  I	  
AM”	  SCHEME	  AND	  

APPLYING	  IT	  TOWARD	  
DEVELOPMENTAL	  ASSET	  
CAMPAIGN	  ON	  CAMPUS.	  
COMMERCIALS	  AND	  
TECHNIQUES	  USED	  IN	  
ADVERTISING	  .MEDIA	  

LITERACY	  UNIT-‐	  
ADVERTISING-‐	  BRANDING	  
BODY	  ISSUES-‐	  	  GENDER-‐	  

CONSUMERISM	  
YEARBOOK	  AD	  SALES	  

INVENTORY	  OF	  CULTURAL	  
MORES	  AND	  PERSONAL	  

VALUES-‐	  
BAIT	  ACADEMY	  h,p://baitacademy.org	  



NEXT	  YEARS	  MATRIX	   MANUFACTURING	  &	  
PRODUCT	  DEVELOPMENT 

MARKETING,	  SALES	  &	  
SERVICE 

SPECIAL	  ELECTIVES INTERNSHIPS 

9TH	   MULTIMEDIA	  1 MULTIMEDIA	  1 LINK	  CREW/	  
STUDY	  SKILLS 

10TH	   PHOTOGRAPHY	  
(ADVERTISING) 

PHOTOGRAPHY	  
(ADVERTISING) 

11TH	   DESKTOP	  LAYOUT	  
(VIDEO	  PRODUCTION) 

BUSINESS/ECON	  
	  	  SMALL	  BUSINESS

	  	  OWNERSHIP 	  &

	  	  MANAGEMENT	  
ENTREPRENEURSHIP 

YEARBOOK	  
INTERNET	  PUBLISHING	  
MUSIC	  TECHNOLOGY	  
PHOTOGRAPHY	  2	  

STUDENT	  GOVERNMENT 

12TH	   PRINTMAKING/	  
VIDEO	  PRODUCTION 

DIGITAL	  MARKETING	  
(SENIOR	  PORTFOLIO) 

YEARBOOK	  
DIGITAL	  IMAGING	  
PRODUCTION	  
VIDEO	  2	  
LINK	  CREW	  
LEADERSHIP 

PHOTO	  BUSINESS	  
LINK	  CREW	  /LEADERSHIP 

CERTIFICATIONS ADOBE	  SUITE	  
MICROSOFT	  OFFICE 

MICROSOFT	  OFFICE 

COLLEGE	  	  
CLASSES 

CINEMA	  105	  
MULTIMEDIA	  605	  
PHOTOGRAPHY 

PUBLIC	  RELATIONS DIGITAL	  MARKETING	  
GOOGLE	  ADS	  

SOCIAL	  MEDIA	  MARKETING	  
SEARCH	  ENGINE	  
OPTIMIZATION	  

ELECTRONIC	  AGENDA	   

CAREERS PHOTOGRAPHER	  
VIDEOGRAPHER	  

PRINTER 

MARKETING	  
PUBLIC	  RELATIONS	  

BUSINESS 
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Foundation Block 1: 
1.Journalism 100 
2.Journalism 101 

3.Photo 10 
4.Art 501 

Foundation	  Block	  2:	  
1.Multimedia	  200	  
2.Multimedia	  210	  
3.Podcasting	  
4.Web	  Design	  

5.Multimedia	  Journalism	  

Cinema	  
1.Cinema	  3	  or	  107	  
2.Screenwriting	  
3.Digital	  Video	  
Production	  

Web	  design	  
1.Art	  604	  
2.Art	  650	  
3.Flash	  

Journalism	  
1.Advanced	  News	  writing	  

2.Podcasting	  
3.Publication	  

Video 
1.Storyboarding / Scripting 

2.Video Shooting 
3.Video Editing 
4.Special	  Effects 

Audio 
1.Microphone Tech / 

Mixing 
2.Sound Editing 
3.Sound Effects 

Game Development 
1.Programming 
2.3D Modeling 
3.3D Animation 

Other possible productive classes: 
1.Business class in small business management 

and entrepreneurial marketing. 
2.Critical media studies. A class in the analysis of 

our mass media, TV films, print, internet, etc. 

Animation 
1.Life Drawing 

2.Storyboarding / Scripting 
3.3D Modeling 
4..3D	  Animation	  

Photography	  
1.Advanced	  Photoshop	  
2.Photojournalism	  
3.Advanced	  Photo	  
4.Publication	  

Graphic	  Design	  
1.Graphic	  Design	  II	  
2.Graphic	  Design	  III	  
3.Graphic	  Design	  IV	  
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•  FINDING	  THE	  RIGHT	  LEADER(S)	  
•  FOLLOW	  THROUGH	  
•  COMMON	  PLANNING	  
•  INDUSTRY	  AND	  ACADEMIC	  ADVISORY	  CONNECTIONS	  
•  SCHEDULING	  
•  TEACHER	  COLLABORATION	  

BAIT	  ACADEMY	  h,p://baitacademy.org	  



BAIT	  ACADEMY	  h,p://baitacademy.org	  



BAIT	  ACADEMY	  h,p://baitacademy.org	  



MORE	  	  	  INFORMATION?
	  vao2383@lausd.net	  

h,p://BAITacademy.org	  
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